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Our logo is based on Ray’s vision on aviation.  
He saw things very differently and that is what we 
wanted our logo to represent. We decided on 360° 
as our brand name based on the fact that Ray had 
no boundaries when it came to aviation. The 360° 
logo could symbolize either a plane or a dragonfly. 
The decision can be made by the viewer.

The logo

Our Concept logo isolation

Minimum logo size Our main graphics

Dragonfly

Compass

Hexagons

Maximum logo size

using the logo with colours

A VISION OF RAY

A VISION OF RAY

A VISION OF RAY

A VISION OF RAY

21mm

No restriction

Our main graphic is the dragonfly because it inspired 
Dr. Ray Wijewardene into aviation and it was also his 
favourite out of all things that flew. Dragonflies also 
fitted our concept, since it was his vision on aircrafts.

The idea for the hexagon was inspired by the 
dragonfly. When you look closely, you see that  
the eye of the dragonfly is full of hexagons.  
For the public invite, we have used a 3D effect  
to give the effect of the dragonfly’s eye. 

The compass was chosen as a graphic because  
Dr. Ray Wijewardena didn’t focus on one particular 
direction. He was a man of many directions.

Ideally, the logo and logotype is used together as 
shown above. However, the logo or logotype may  
be used as seperate objects when desired.

Our concept is based on “Ray’s vision on Aviation”. 
The idea we came up with based on our concept 
is the dragonfly. The reason we chose the dragonfly 
was because dragonflies are the insects that inspired 
Ray into Aviation. It was also his favourite flying 
insect. Ray always felt that dragonflies reminded  
him of planes and dragonflies best fitted our concept 
since Ray’s vision on planes were dragonflies. 

Logo is always to be used with the main corporate 
colours, in black and white or with the support 
colours in the manner shown above.
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We used the colours from the Ray Wijewardene 
Trust logo. Ray has been associated with these 
colours and we decided that it is best to use these 
four colours since it also complements our concept 
and brand.

Colour variations and recomended overlapping 
possibilities are shown below.

We used the colours from the Ray Wijewardene Trust 
logo. Ray has been associated with these colours and 
we decided that it is best to use these four colours 
since it also complements our concept and brand.
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Don’t misuse our logo

Stroke Shadow

Reconfigure Gradient

Outer Glow

Rotate

Stretch / Squeeze

Pattern
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Marketing Materials
Teaser Posters Poster / Hoarding / Newspaper advertisement

A VISION OF RAY

on the 10th & 11th of August 2013
at the RACE COURSE grounds, Colombo 7
from 9.00am to 7.00pm

The highflying genius Ray Wijewardene’s vision
revealed in an exhibition that will be organized 
in honour of him, showcasing his model planes, 
sketches and photographs of him. This is not an 
event to be missed! 

honouring 
a distinctive 

vision

The reason we designed a teaser poster was to  
promote the exhibition and create hype amongst  
the target citizens. The copy used in this poster, 
‘Honouring a Distinctive Vision’ is to reflect what  
the exhibition is all about - Dr. Ray Wijewardene’s 
vision. Our target citizen is meant to understand  
the meaning behind this tagline once the exhibition  
takes place.

The poster, hoarding and newspaper advertisements are to promote the exhibition informing our target citizen 
about the date, venue and time and to give them a glimpse of the exhibition even before they become a part of it. 
The same poster has been repeated in advertising materials mentioned above to maintain consistency and get  
the attention of our target citizen faster, based on memory and familiarity.
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Direct mailer

V.i.p. invitation

Invitation for public Rotation

Step 1

Step 2

Step 3
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exhibition venue
Way finding

Brochure

Official Passes
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Exhibition Interior

quotes

Visuals and super Graphics

10 Feet

6 Feet

For the exhibition interior, we wanted to have 
the same concept, feel and look of the rest of the 
marketing materials. When you step in, you see 
different graphics but the highlight of the super 
graphics is the life-story of Dr. Ray portrayed 
using the same graphics used for the entire 
branding project and other marketing materials. 
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WEBSITE
This website was designed to promote the exhibition - 360° organized in honour of   Dr. Ray Wijewardene. 
Another reason for this website is to help the target citizen get to know more information about Ray and the 
exhibition. This website features interactive pages and also gives them the opportunity to contact the trust 
and also the exhibition organizers for more information. This website is also meant to talk about the brand 
and give the target citizen a sense of the exhibition and provoke them to be a part of it.
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Website interactive pages

1

1

The first interactive page is a game that the users can play. The concept of this game is based on our brand - aviation, 
where the player must fly the helicopter using the arrow keys, making sure to fly the helicopter to the end by 
trying not to hit the trees, which will keep growing. The outcome of this game is to give the target citizen a better 
understanding of aviation.

The second interact page is a quiz, which allows the player to test his or her knowledge on aviation. The outcome 
of this game is to increase the knowledge of the user at the end of the game. 

2

2
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