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MINIMUM LOGO SIZE OUR MAIN GRAPHICS
I 1 DRAGONFLY

360° AvISIONOFRAY

MAXIMUM LOGO SIZE I l

No restriction

Our main graphic is the dragonfly because it inspired
I I USING THE LOGO WITH COLOURS Dr. Ray Wijewardene into aviation and it was also his

favourite out of all things that flew. Dragonflies also

fitted our concept, since it was his vision on aircrafts.
OUR CONCEPT LOGO ISOLATION 3 6 0 o

COMPASS

Our concept is based on “Ray’s vision on Aviation”. . ,
The idea we came up with based on our concept I I
is the dragonfly. The reason we chose the dragonfly 5 I | 5

was because dragonflies are the insects that inspired

Ray into Aviation. It was also his favourite flying

insect. Ray always felt that dragonflies reminded 3 B 0 0
him of planes and dragonflies best fitted our concept :

since Ray’s vision on planes were dragonflies. I |

Minimum

e ||
w 360°
T AVISION OF RAY |

THE LOGO

The compass was chosen as a graphic because
Dr. Ray Wijewardena didn’t focus on one particular
direction. He was a man of many directions.

N, [ I HEXAGONS
3 6 0 o Logo || e 360° || 360°

| 3 6 0° A VISION OF RAY | [

A \”SION OF RAY — Logotype (

Our logo is based on Ray’s vision on aviation. Ideally, the logo and logotype is used together as
He saw things very differently and that is what we shown above. However, the logo or logotype may . A
wanted our logo to represent. We decided on 360° be used as seperate objects when desired. . . . ghe ld(ﬁl f(gvtﬁle hexagifonkwalls 1nlsp1red by ﬂtlﬁ t
as our brand name based on the fact that Ray had Logo is always to be used with the main corporate ragonily. When you look closely, you see tha
10 boundaries when it came to aviation. The 360° colours, in black and white or with the support the eye of the dragonfly is full of hexagons.

' colours in the manner shown above. For the public invite, we have used a 3D effect

logo could symbolize either a plane or a dragonfly.

The decision can be made by the viewer. to give the effect of the dragonfly’s eye.
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DON'T MISUSE OUR LOGO
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COLOURS

We used the colours from the Ray Wijewardene
Trust logo. Ray has been associated with these
colours and we decided that it is best to use these

four colours since it also complements our concept

and brand.

Main Corporate
Colour

Firery

Colour variations and recomended overlapping
possibilities are shown below.

Supporting Corporate Colours

Sunny Yellow Leaf Green

C:25.5 R:153 C:3  R:189

M:100 G:25 M:100 G:14 . .
Y:95.8 B:25 Y:89 B:28 I(le.:zl.go lé 323
K:25.1 K:20 Y:80 B:35
Pantone: 484C Pantone: 1797C K: 0.4

Pantone: 485C

C:26.3 R:168 C:4 R: 207

M:54.7 G:109
Y:989 B:23

M:41 G143
Y:93  B:23

C:41 R:240

M:40.8 G: 164
K:19.9 K:18 Y:92.8 B:28
Pantone: 146C Pantone: 1245C K: 0.1

Pantone: 143C

C:604 R:109 C:49 R:131

M:316 G:127 M:0  G:168 AR 6 R+ 15
C:48.6 R:153

Y:100  B:40 Y:98  B:33 M0 G195

K: 175 K: 19 Y976 B:39

Pantone: 7491C Pantone: 377C K: 0

C:85.5 R:153

Pantone: 376C

C:73 R:30

M:42.5 G:25 M:16 G:142 79 Rt
Y:285 B:25 Y:0  B:190 1%1712(,; 8 ‘;25
Pantone: 7468C Pantone: 7459C K: 0

Pantone: 2925C

Blue

C:44 R:226
M:81 G:77
Y:64 B:77
K: 0.4

Pantone: 711C

C:04 R:247
M:384 G:173
Y:72.8 B:84
K: 0

Pantone: 1365C

C:44 R:172
M:81 G:201
Y:64 B:73
K: 0.4
Pantone: 584C

C:66.9 R:65
M:0 G:187
Y:21.3 B: 205
K: 0

Pantone: 631C

TYPOGRAPHY
TITLE FONT

BEBAS NEUE

ABCDEFGHIJKLMNOPQRSTUVW
XYZ1234567890(;(:!,@.4'\"$
-/6=7>_<+]")

The font is available for download at,
http://www.dafont.com/bebas-neue.font

BODY FONT

Luxi Serif (Regular)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopgrstuvwxyz
1234567890 {;(:!,.7$-/&=7>_<)"}

Luxi Serif (Italic)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopqrstuvwxyz
1234567890 {;(:!1,.’"$-/&=7>_<)"}

Luxi Serif (Bold)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopqrstuvwxyz
1234567890 {;(:!,.’A$-/&=?>_<)"}

Luxi Serif (Bold Italic)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopqrstuvwxyz
1234567890 {;(:!,.’"$-/&=7>_<)"}

The font is available for download at,
http://www.fontsquirrel.com/fonts/Luxi-Serif

TITLE FONT (ALTERNATIVE)
IMPACT

ABCDEFGHIJKLMNOPQRSTUVW

KYZ1234567890{;(:1,@.#'\"$-/
&=3> <+]"}

Impact is a system font that can be used as
an alternative title font, only if Bebas Neue
typeface is unavailable.

BODY FONT CALTERNATIVE)
Georgia (Regular)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopqrstuvwxyz

1234567890 {;(:!,.”" $-/&=?>_<)"}
Georgia (Regular)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopgrstuvwxyz

1234567890 {;(:!1,."$-/&=?>_<)"}
Georgia (Regular)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcdefghijklmnopqrstuvwxyz

1234567890 {;(:!,.’"$-/&=?>_<)"}

Georgia (Regular)

ABCDEFGHIJKLMNOPQRSTUVW
XYZ abcedefghijklmnopgrstuvwxyz

1234567890 {;(:!,.’"$-/&=2>_<)"}

Impact is a system font that can be used as
an alternative body font, only if Luxi Serif
typeface is unavailable.
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MARKETING MATERIALS

TEASER POSTER

HONOURING
A DISTINCTIVE

\m
TH

‘l -__#

The reason we designed a teaser poster was to
promote the exhibition and create hype amongst
the target citizens. The copy used in this poster,
‘Honouring a Distinctive Vision’ is to reflect what
the exhibition is all about - Dr. Ray Wijewardene’s
vision. Our target citizen is meant to understand
the meaning behind this tagline once the exhibition
takes place.

|

POSTER / HOARDING / NEWSPAPER ADVERTISEMENT

|
360° AVISION OF RAY

I | The highflying genius Ray Wijewardene’s vision
revealed in an exhibition that will be organized
in honour of him, showcasing his model planes,
sketches and photographs of him. This is not an
event to be missed!

ON THE 10TH & 11TH OF AUGUST 2013
AT THE RACE COURSE GROUNDS, COLOMBO 7
FROM 9.00AM T0 7.00PM

]
Bﬁﬂ" A VISTON BF RAY

a8 THE MOTH B §1TW OF AUENTT 2003
&Y THil BACT CODESE CADTMOYN. ChaiEs 1
FESAl & S04M T8 7 SO

HONOURING
ADISTINETIVE  * §

The poster, hoarding and newspaper advertisements are to promote the exhibition informing our target citizen
about the date, venue and time and to give them a glimpse of the exhibition even before they become a part of it.
The same poster has been repeated in advertising materials mentioned above to maintain consistency and get
the attention of our target citizen faster, based on memory and familiarity.
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DIRECT MAILER
V.L.P. INVITATION

INVITATION FOR PUBLIC ROTATION
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EXHIBITION VENUE

WAY FINDING
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EXHIBITION INTERIOR VISUALS AND SUPER GRAPHICS

QUOTES

10 Feet —

6 Feet —

For the exhibition interior, we wanted to have
the same concept, feel and look of the rest of the
marketing materials. When you step in, you see
different graphics but the highlight of the super
graphics is the life-story of Dr. Ray portrayed
using the same graphics used for the entire
branding project and other marketing materials.

REHIE00 TLSRE 16 WY BREAD B BETIHR
ENTATHIN [5 il AAM DN PR B0 11

AGRICULTURE IS MY BREAD & BUTTER,
AVIATION IS THE JAM ON TOP OF IT.

b
RAY WLJEWARDENE
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WEBSITE o1 L R T e —— e
This website was designed to promote the exhibition - 360° organized in honour of Dr. Ray Wijewardene. I A U I S I u N ﬂ F R AY

Another reason for this website is to help the target citizen get to know more information about Ray and the
exhibition. This website features interactive pages and also gives them the opportunity to contact the trust
.u. 360 is an exhibition that s crganized (o bomour of Ray Wi jewandeoe.
The locus of cer exhibition s Ray the Aviator bow be saw thiogs when
it came fo avialion and [lying. Thiz exhibition will help people see

and also the exhibition organizers for more information. This website is also meant to talk about the brand
and give the target citizen a sense of the exhibition and provoke them to be a part of it.
thromgh Hay's viston and his ingpdration. 360 it & brand that will speak
for imell and make people understand and get 1o know things they dida't

koow aboud Ray.

O ke 10vh & 11k
August 2013

Philip Revatha (Ray) Wijewardene (1924 - 20000 was an Al the Race Comme Grounds, Reid Avesse,
exiraordinary 55 Lankas who was called a Renaissance Man, Colomba - OF,

Educaied al two of 1he most peestigioos universities in 1he

warld (Cambridge and Harvard), he excelbed in many differens  From § AM - 7 FM

areas of bumas endeavesr: agricullure, aviation, enginerring

design, inventions, renewahle energy bechnodogies and

.
A VISION OF RAY

144 H‘]l-l.l'l'ﬂﬂrlﬂll Mmrwatha, Colomba T, Srl Lanka Phane: <04 777 340 00 sl + 94 777 480 717 Eimall: trus i@ aywijewa milehe. bel
An exhitition thal 1 erganised in bonour of (he kgh MNying genie
Ray Wijewardens,

This is nol an svest bo be miveed!?

O rhe Db & 111A
Amgust 2013

A VISION OF RAY

Al the Racr Coune Grounds, Redd Avense,

Codamba - O7F. s
Mame
Frem 0 AM - 7 PM
figen Message
Q:\hr Jzil::j& 1k Su bl

Al the Race Course Grousds, Reld Avenue,

133, Dbarmapals Mewaths, Colombo 7, 56 Lanks Colombo - OF,

Eanails Erusl® raywipwanieme sl

Froan 9 AM - T "M

. e 3 . 133, Dharmapala Mawatha, Colombo 7, Sei Lanka,

Fhone; «94 757 340000 and « 94 77T 480 F17 Emall: it raywl jewardene nel
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WEBSITE INTERACTIVE PAGES .

1

The first interactive page is a game that the users can play. The concept of this game is based on our brand - aviation, wewt A u I S I ﬂ N n F H AY
where the player must fly the helicopter using the arrow keys, making sure to fly the helicopter to the end by

trying not to hit the trees, which will keep growing. The outcome of this game is to give the target citizen a better

understanding of aviation. aaw 3 6 0 0

1
2 @ I I e L e o My e ol ¢ e bt a0 et o
g b s | B b rples Ehel parr el v b
1'|:I-|.':'r_\-'i-I..'l-l1||---|‘-|--H.'-n-|-|-llI [OF T8 L:qr.-u
The second interact page is a quiz, which allows the player to test his or her knowledge on aviation. The outcome CONTALT U008 Ry Frasie & s | ey Alberun
of this game is to increase the knowledge of the user at the end of the game. . ks e e o 3 g s wing b e g
T i i N o Pt i’ i it il B A Y TR AN
E—— [ — = e i
T P AT Tl
. T oo o i o e v et s (o B bt il
T ¥ =

135, Dharmegals Mawstha, CUodnmbo 7, 56 Lanka Od TIT S 070 and + 54 777 480 717

Emall: Enei & raywipewardene. ned

A VISION OF RAY

I I AVIATION QuiZ

Yoof Restill,
Coagranistions, Yoo soone T53%

158 Dharmapala Maweths Colomboa 7. S Lanka he 94 F7T % 00 and 58 TIT 480 717

Frdil; ey FHYy W e e AT Re



